Internet Optional 

Level 2

ONLINE MARKETING

PURPOSE:

· To explore online marketing options

· To identify how online marketing may help businesses reach their target market

MATERIALS:

· Chart paper and markers

TIME:
60-90 minutes

EXERIENCE:

1. Ask the class to name local businesses that might benefit from online marketing techniques.  Examples could include a restaurant, coffee shop, retail store, real estate agency, manufacturer, or even an online business.

2. Ask participants to brainstorm the different ways businesses can market online.  Popular methods include:

· Website:  a requirement for many businesses today.  Websites can include all kinds of information, and sales can be processed on many sites.
· Website ranking on a search site:  important in reaching customers who search online.  Website ranking can be accomplished through website optimization, or through using paid ad words or “pay per click.”
· Email:  the most direct form of online marketing.  Businesses may build their own email lists or rent them from a reputable list broker.  Email marketing usually falls into one of two categories:  a promotional email requesting (immediate) action, or a newsletter designed to build a long-term relationship.

· Social networks:  very popular, with a majority of web users visiting one at least once a month.  While it may be cost prohibitive to advertise on a major social network, building a profile is often free. There are also many small social networks dedicated to niche markets in which a business can build a profile, and advertising is more affordable.

· Online video:  a creative way to showcase products or services online.  Videos can be placed on the company website or a website dedicated to videos. 

· Blogs:  or web logs; an effective method of connecting with customers by providing new information or by establishing ongoing conversations.  Having a blog can also increase ranking in search engines (if the blogs are updated frequently).
· Mobile phones, an emerging form of online marketing which includes such techniques as mobile phone advertisements and text messaging.

3. Divide the class into groups of 3-4 members and assign each group one of the businesses they listed previously. Give the groups 5 minutes to determine the target market for their assigned business.

4. Ask each group to describe their target market to the class.  If the target market described by a group is vague or off base, invite the class to help them refine it.  

5. Allow 30 minutes for groups to craft a marketing plan for their business using online marketing techniques to reach their target market (they may assume an unlimited marketing budget).  They should outline the plan on chart paper.    

6. When the planning time is over, ask groups to post their plans on the wall, and invite people to circulate quietly and review the plans.  As they read, they may write feedback, comments, and questions on the charts.  Allow 5-10 minutes.  

7. Ask groups to gather around their own charts, read the comments and questions, and discuss which online marketing techniques are truly feasible for their business, if any.  Consider cost, technical requirements, expertise needed, etc. for each technique.  This discussion may be done as a large group or in small groups, depending on time.

REFLECTION:

Debrief the activity with questions such as:

· What did you learn about online marketing?

· Which of the online marketing techniques are most effective to you as a customer?

· How has this activity changed your thinking about promoting your product or service?


JOURNAL:  Record your ideas about online marketing in the “MARKETING: Promotion” Business Planning Journals.

EXPANSION & APPLICATION:

· This activity may be used in conjunction with the activities, “Geeks, Candles, and Caffeine” (specifically the Marketing Matrix) and “GCC: Promoting” (which requires participants to develop promotional strategies for several types of businesses).  

· Promotion is one of the 5 P’s of marketing.  Check the Topic Index for related activities.

· Consider bringing in a guest speaker to talk about the design, costs and benefits, and technical considerations of various online marketing techniques.

· Knowing how to promote a business accurately and effectively is vital to developing a successful business plan.  Many marketing, financial, and operational decisions hinge on how the business is promoted. Use the Business Planning Journals to help participants make these important decisions.
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